Training syllabus

5 ‘ -
;
=
' Z
Training data analysts to think, work, and
talk Strategica“y,

and marketers an

d strategists 10 think,

work, and talk ana\ytica\ly

Lore



Data Driven Marketing

R~ Rt

This is an introductory course covering the
background and history of data driven marketing to
help you understand how it works and what your
role is within it. It’s a great foundation to an
industry where almost no one has been trained in
the basics so it provides a new perspective to build
everything on top of.

We cover the use of data for audience creation,
creative insight, campaign experiences, and
performance optimisation (including testing).

IC’s designed for those who may have analytics
qualifications but are just entering marketing, or
vice versa, those who have been working in
marketing but have limited experience with data
driven experiences, particularly getting your hands

dirty.
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Description
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f'! This is an introductory course covering the

~ background and history of data driven marketing to

help you understand how it works and what your

. role is within it. It’s a great foundation to an

.\ | industry where almost no one has been trained in

: the basics so it provides a new perspective to build
\ everything on top of.

We cover the use of data for audience creation,
creative insight, campaign experiences, and
performance optimisation (including testing).

It’s designed for those who may have analytics
qualifications but are just entering marketing, or
vice versa, those who have been working in
marketing but have limited experience with data
driven experiences, particularly getting your hands

dirty.

Modules

Direct marketing
The advent of digital
Why we’re all always in a tangle
How and where you fitin
Audiences
Creative interrogation
Activating experiences
Performance planning
Team dynamics and process

Future proofing your skills

Process

Online or Face to Face
Groups may be mixed roles and/or experience
14 hours total split across 2-5 days as preferred

2 in-class tasks requiring laptop and access to excel,
ppt/keynote, or similar

£2,625.00 for a class of 1-5
£100 per additional attendee above 5

£100 per person for a 45 minute follow up 1-1
(limitless bookings)
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