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Journeys & Experiences

Based around what experiences the end customer
wants from data driven businesses (for instance,
simple purchasing via the web), this class looks at
how to capture, process, and use data to create
seamless engaging journeys.

We look at problems such as balancing the use of
data to be personalised, without being creepy, or
how to incentivise data capture without just bribing
customers.

The content of this course is most suited to brand
managers, strategists, journey planners, etc. who
are being targeted with capturing data, creating
personalisation at scale, and garnering loyalty from
customers.
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Description Modules
R o i Based around what experiences the endocustomer Direct marketing Online or Face to Face
' — wants from data driven businesses (for instance,

simple purchasing via the web), this class looks at The advent of digital Groups may be mixed roles and/or experience

how to capture, process, and use data to create , , ,
b b . Why we're all always in a tangle Option 1: 10 hours total split across 2-5 days as

seamless engaging journeys.
preferred

We look at problems such as balancing the use of What do consumers actually want

Option 2: Option 1 + half day workshop

data to be personalised, without being creepy, or Capturing data (for long term loyalty)
how to incentivise data capture without just bribing
CUSTOMETS. Types of personalisation that won’t creep people
out
o | Thecontentof this course is most suited to brand
B | managers, strategists, journey planners, etc. who Overcoming Challenges in creating one seamless £2.025.00 for a class of 1-5
are being targeted with capturing data, creating feLnnEyy £9.550.00 +worksho
personalisation at scale, and garnering loyalty from Testing plans R P
customers. £100 per additional attendee above 5

Sustaining loyalty once you have it
£100 per person for a 45 minute follow up 1-1

(limitless bookings)
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